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YK 659.11 ByraiioBa Oxcana IBaniBHa,
METOJIUCT BHIIOI KaTEropii

COIIAJBHA PEKJIAMA SIK OCOBJINBUI ’KAHP

Y emammi oxapaxmepuzoeano coyianvhy pexiamy sk okpemuti nioguo pexiamu. 3 yieio Memoro npooe-
MOHCIMPOBAHO  CHOYAMKY PI3HI NIOX00U 00 GUSHAYEHHS 6Udi6 PEeKIaMu ma HOKA3AHO Micye 6 HUX
00CTIOMNCYBAHO20 NOHAMMS, NOMIM  pO32NAHYMO  Kaiacugbikayii camoi  coyianvbHoi pexnamu. 3asHaweHo
XapaxmepHi 0cobaus0Ccmi Ybo2o U0y KOMYHIKAYil.

KitrouoBi croBa: coyianvha pekiama, Kiacupixayis pexnamu, CKiaoosi COYianpHol pekiamu, Memd, 3a6-
OaHH31, MeMamuKa, CnocooU NOWUPEHHSL COYIATbHOL peKkaamu, it nepesazu ma HeooiKu.

ComiansHa peknama — iHpopMamiiiuii heHOMeH 1 BaXITMBUHN IHCTPYMEHT Y (popMyBaHHI IMBIITI30BaHOTO
cycrinbeTBa. 3a ii J0moMOoror MoKHa OKPECITUTH MPOOJIEMH COLliyMY i BU3HAYHUTH IDBIXH 1X po3B's3aHHs. Oco-
OJIMBICTH COIIAJIBHOT PEKJIAMH TIOJIATAE IIe H Yy TOMY, 1[0 BOHA OJJHOYACHO € BHUJIOM MHCTEIITBA, KOMIIOHEHTOM
COIIAJTLHOI MOJIITUKH Ta MEXaHi3MOM BIUTMBY Ha ()OpMyBaHHS TpoMaJicbkoi aymkH. Yepe3 cucremy oOpasis,
MOBHHX 3ac001B peKJIaMHi i/1el BUCBITIIIOIOTH T€, 1110 XBHJIFOE CYCITUTEHO-aKTUBHUX YICHIB JIEPKABH.

ComianbHa pekiama siK JIOCUTh MOJIOJIUI HaIlpsiM y cepi CycniTbHUX KOMYHIKaIii YKpaiHu mocTy-
MOBO 1 HEYXWJIBHO PO3BUBAETHCS Ta 3/I00yBa€ B CHCTEMI 3aCO0IB MacoBOi KOMYHIKAIIil Ta JIIHTBICTHKH CBOE
Micie. s odopMIIeHHST JaHOTO BUY PEKJIaMyBaHHS B OKpEMY HayKy HUHI Ha3piia TeopeTHYHa Ta MPaKTH-
YHa HEOOXIIHICTh, OCKUIBKU PE3yJIbTaTH JOCIIHKCHHS 3aKOHOMIPHOCTEH PO3BUTKY Ta ()YHKI[IOHYBaHHS CO-
iaJIbHOI peKsiaMH, 1| MOBHOTO HAIIOBHEHHS € TapaHTOM eeKTHBHOCTI pekiaMHOol kammanii. CaMe BU3HA-
YEeHHS TaKOro CHElM(IUHOro BUIY PEKJIaMH K COIlialibHA 1€ Ha cTafil YCBITOMJICHHS Ta mociimKeHHs. To-
My PE3yJIbTaTH Takoi HAyKOBOT PO3BINKM OYyAyTh aKTyalbHUMH Ta HEOOXITHUMHU SIK JUIS CYy4acHOI CHCTEMHU
3ac001B MacOBOi KOMYHIKalIlii, TaK 1 JJIs1 JIIHTBICTUKH.

[IpobnemaTHKy cOIiaJIbHOI PEKIIaMH SIK OKPEMOI'0 BUIY KOMYHIKaIlil y CBOTX poOoTax ImijJHIMaNH Bi-
TYH3HSIHI Ta 3apyOibkHi BueHi: B. JI. Mysukanr [6], H. [Tapurenniesa [9], O. O. CaBenbera [13], H. B. Crapux
[15], B. B. Yuenosa [15] ta inmii. KpiM Toro, TeopeTHaHAM TIATPYHTAM 17151 cTaTTi ctanu podoru K. JI. boe
[2], B. B. 3ipku [4], I'. I. ITogermmiora [10; 11], €. B. Pomata [12], Y. I". Cennimxka [14].

BBakaeThes, M0 TOHATTS «COIiabHa peKiiaMay SIK TPAKTHYHHN TEpMiH, a 3Tr0f0M 1 CaMOCTIHHHN Ha-
IIPSIM TOCITIZPKEHb CBOIM HApOPKEHHSIM 3000B’s13aHe BUXOy Ha Teneekpanu Pociiicbkol denepariii 1994 p. Bige-
OpONHKa collianbHoro crupsimyBanHs «lloa3BoHiTh Oatbkam». 11[06 maTé iM’s TakOMy IOCHITY, yIepiie Oyiro
BXKHTO TEPMIH «COITiaJIbHa pekIamMay (HUM Ha ChOTOHI TOCIYTOBYIOThCS KPAiHH TOCTPAISTHCHKOTO ITPOCTOPY, Y
ToMYy 9muCii YKpaiHa). TepMiH «colfiaibHa peKiiaMay K aHaJIOT aHTIIiichkoro PSA B podeciiitHoMy cepenoBHIi
BIIEPIIIE TTI0YaB aKTHBHO 3aCTOCOBYBATH JKypHAIICT Irop BypeHKoB — aBTOp BHITE3raIaHoOl COIIalTbHOT PEKIIAMH.

Ha Ttepenax mocTpaasHCHKOrO MPOCTOPY 3HAYHWA BHECOK y PO3POOJIEHHS KOHIEMIii peKIamMu
COIiaJIbHOTO CHpAMYBaHHS 3/iiicania ['to3emra Hikomaitmsini [7; 8]: 2002 p. Bona 3acHyBana JlabopaTopiro
COIIaJIbHOI PEKIIaMH, TUPEKTOPOM SIKOi € IO CHOTOAHI, a TAKOX 3arovyaTKyBajla MepIIuil iHpopMaIiiHo-
AHATITHIHAN PECypC 13 COIiaIbHOT peKIaMi — IHTepHET-TopTa www.socreklama.ru.

Pexnama € TakuM 3ac000M MacoBOi KOMYHIKAIIil, SIKHH € 3aKOHOMIPHUM TPOTYKTOM CYCITUTFHUX Bi-
JHOCHH T4 OXOILIIOE BCi CTOPOHM KUTTEMISNBHOCTI JIONMHM. 1i CTpaTeriune 3aBJaHHS — TOMYIAPH3YBaTH
PI3HUMH crioco0aMu BCiMa MOKJIMBHMHE 3ac00aMH IO YU KOTO-HEOYIb 327151 CTBOPEHHS MOMUTY (TIepIr 3a
Bce KOMEPIIIITHOT0) Ha TOBAp, MOCIYTY, 0co0y (0cib), moxiro, ixeto Tomo. OCKUIBKY B HEl JOCUTh MaciITabHe
3aBJaHHs, TO, 3AKOHOMIPHO, BOHA MOALTSIETHCSA HAa OKpeMi BUAM. SIKe K MicIle cepel] HUX IOoCiIae comianpHa
peKIaMa — mpeaMeT Haoro JociipkeHHs? [IpocTexxuMo mporiec mocTymoBOro OKpeciIeHHs COiallbHOI pe-
KJIAMH SIK OKPEMOTO KaHpY i, BIAMIOBIIHO, CMUCIIOBOTO HAIIOBHEHHSI MTOHATTS «COIlialbHA pEeKIaMay Ha TpH-
KJIafi pi3HUX Kiachdikailiii pekIamu.

€ pi3HI moXoaW IO BU3HAYECHHS BUIIB peKiIaMu. AMepUKaHCHKI BUEHI IMPOIOHYIOTH Taki KpUTepil
MOALTY: 00’ €KT peKiaMu, ii cy0’exT, 3acobm pearnizariii it Mera pekiamu [14, 101].

Kpim toro, kmacudikyroTh pekiaMy 3aJIeXHO Bifl CIOoco0y BILTMBY: pallioHalbHA (MpeaMeTHa) pek-
nmamMa (3BEpHEHa /0 PO3yMy IMOTEHI[IHHOT'O TOKYIIIS, HaBOAWUTh apryMeHTH, 100 Horo mepexoHaTH) i
eMoIriifHa, abo acolliaTUBHA (BIUIMBAE Yepe3 acOIialifo iel, IUITXOM BiITBOPEHHS 0OCTaHOBKH), i CITOCOOY
BHPaKEHHS: GKOPCTKa» (Mae KOPOTKOCTPOKOBI IIilTi) Ta «M’sika» (po3paxoBaHa Ha CEpeHI TEPMIHU BILIUBY
Ha criokuBava) [3, 12-23].

© Byraiiora O. 1., 2013

123



PigoJgaoria Byraiiosa O. 1.

Bitunsnsanii yuennii €. B. Pomar npornoHye Oinbin po3mmpeHi Kputepii kiaacudikaii pekiamu:

—  mun cnoHcopa pexiamu: peKiiama Bif iMeHi BUpOOHHMKa, TOPrOBHUX MOCEPEAHUKIB, MPUBATHUX OCIO,
JepKaBHUX Ta IHINMX CyCHUTbHHX iHCTUTYTIB. ComiaibHa pexiiaMa Mo)ke OyTH iHiliioBaHa Ta poQiHaHCOBaHA
OyIb-SIKUM 13 TIepepaxoBaHUX CIIOHCOPIB;

—  mun yinwoeoi ayoumopii: HarpaBJeHICTh Ha chepy Oi3HeCy UM iHAMBITyaIbHOrO criokuBava. [Ipen-
MET HAIIOro AOCTIPKEHHS PO3PaXx0oBaHH Ha 3arajl IepeciyHrX rpOMaisiH, TOMY B TAKOMY IO TS COLianbHOT
pEKIaMH MICIISI HEMAE;

—  CKOHYEHMPOBAHICIb HA NEBHOMY Ce2MeHmi ayOumopii: cenekTBHA (BHOIpKOBa) Ta MAcOBa peKiama.
CoriasibHa pekIaMa MOBHICTIO MIANAAAE i TaKy JUQEpPEHITiallifo, OCKUTbKM MOXKe OyTH crpsiMoBaHa abo Ha
OKpeMi KaTeropii rpoMazisiH (BOIIIB, MIIIOXO/IB, MOJIOJMX MaM, MOJIOJIb TOIII0), A00 Ha BCIX WICHIB CIUILHOTH;

—  mepumopis, OXON08aHA PEKIAMHONW OisbHicmio: JIOKaJbHa, PerioHanbHa, 3arajbHalllOHAIbHA Ta
MbkHapoHa. CTOCOBHO COIIaJIbHOT PEKJIaMHK, TO BOHA MEPEBAXKHO € HAIIIOHAIBHOIO YK PEriOHAJILHOO, PIIIIe —
MDKHAPOJIHOTO Ta MICIIEBOI'O 3HAYCHHS;

—  ¢yb’exm pexnamuol OisibHoCcmi: PeKiiaMa KOHKPETHOrO ToBapy, (hipmu, meBHoiI iel Torro. OcTaHHEe
€ OCHOBOIO COIIIaJTbHOT pEKIIaMH;

—  Mema pexkiamuoi kamnawii:  (HOpMYBaTH TONMUT, 30yT, CHOPUATA TO3UIIIOHYBAHHIO Ta
MEPENo3NIIOHYBAaHHIO TOBapy TOIIO. Y I1bOMY KpHTepii COMiaJbHUIA acnekT BICYTHIM, Xo4a B
3araJIbHONPUIHATIH Kitacugikalii came 3a HUM cOIlialbHa peKiiaMma OKpecieHa sIK OKpeMHH BU PEKIIaMH;

— cnocio enaugy (3a b. I'ekiiom): 30poBa, ClyXxoBa, Bi3yaJlbHO-HIOXOBA, BI3yaJIbHO-CITyXOBa peKJiama.
Binb1micTs crmoco0iB MikoM NMPUAHATHI TSI IPOCYBAHHSI PEKJIAMH COLIAIBHOTO CIIPSIMYBaHHST;

—  Xxapaxmep 6niugy: KOpCTKa Ta M’sika pernama. ColfiaibHa peKiaMa Moke OyTH pealli3oBaHa K Y
PI3KiH, Tak i genmikatHii Gopmi;

—  3acobu nepedadi PeKIamMHO20 36epHeHHs. NpyKoBaHa (mojirpadivHa), ra3eTHa, )KypHajibHa, pajio-,
TeJeBi3iifHa, pekiiaMa Ha TPaHCIOPTi TOIIO. 3ac0o0U MOIIMPEHHS PEKIIaMH COIIaIbHOTO CIPSIMYBaHHS MOCTIHHO
JIOTIOBHIOIOTHCSI, OCKLTBKH BOHH € PE3YJBTATOM HAYKOBO-TEXHIYHOT'O IPOrpecy cycrnuibeTsa [12].

Pociticekuit HaykoBelp B. JI. Mysukanr [6, 17-18] BuOyoBye pekiamy 3a TAKUMH MTOKa3HUKaMU:

1) cnpsamosanicme na ayoumopiio: peKiiaMa CIOXHBAIIPKAX TOBAPIB (IUIsi 0cOOMCTHX TTOTped) 1 Oi3HeC-
pekyiamMa. Y TakoMy ITOIUTI HeMa€ MICIISI TS CTIOKMBAYiB 1H(OPMAIIii COIMiaabHOTO CIIPSMYyBaHHS;

2) wupoma oxonienHs ayoumopii: MbKHApOIHA, HaIlIOHAJIbHA, perioHanbHa Ta Mictiea. Llel kpurepiit
TTOBHICTIO 301raeThCs 3 TIONEPETHBO0 Kiacu(iKalliero;

3) xananu nowupenns: ApykoBaHa (OyKJIeTH, OpOIIypH, JIUCTIBKH TOIIO); Ta3€THO-)KYpPHAIbHA; pa-
Tio-, Tene-, KiHopeKiIaMa; 30BHIIIHS (3HAKHU, MTOKa3HUKH, IIUTH); PEKIaMa Ha TPAHCIOPTI; MpsMa IOIITOBA;
pexiIaMa «B KOXKHHM JiM»; BICTaBKH; CIeMialbHI BUAN pekinaMu. Taxuil mepernik croco0iB momyssipru3arii
pEeKIaMH IIITKOM CTOCYETHCS W COIiaibHOI pekiiaMu. B yMOBaxX HMHINTHBOTO HAYKOBO-TEXHIYHOT'O MPOTPECY
MOXHA JOAATH IHTEpHET-PEKIIaMy;

4) yinbose npusHaueHHs: peKIaMa TOBapiB 1 MOCIYT; pekiama iieil; KomepiliiiHa pekiiaMa; HeKOMep-
miifHa peKiIaMa, sSka He CTaBUTh CBOEI0 METOI0 OTPUMAaHHS MPHUOYTKY (pexinama OmaromiiHux (QoHAIB, peri-
TIHEX 1 TONITHYHUX OpraHizalliil); pekiaama-ais (sSKa CIIOHyKae KIIi€eHTa JI0 TeBHOI Jii); pexiiamMa obpa3y To-
Bapy. Y Takid kiacuikarlii comiaabHa peKiiamMa YacTKOBO 3TaJye€ThCsA B KAaTEropii «IiTbOBe MpU3HAUCHHSD
SIK HeKOMepIliiHa pexiama. KpiMm Toro, corfiasibHa pekjamMa MOXKe MPOMaryBaTH i/1ef0, CIIOHYKATH M0 ii.
Tomy B Takiit knacudikamii BOHa BUUIEHA HE YIiTKO.

Ha cporomni Ha BITYM3HSHOMY TPOCTOpi HAWOUIBII MOMIMPEHOI € KiachuQikamis peKiIamMu Ha
KOMEpIIiHY, TONITUYHY Ta COLIATbHY 32 KPUTEPIEM «MeTa pPeKIaMiy». 3a UM MOKa3HUKOM Y 3apyOiKHIN
miTepaTypi (eBpomenchKild, aMepUKaHChKil) pO3PI3HAIOTH KOMEPIIIHHY Ta HEKOMepIiiHy peknamy. [IpuHn-
TI0Ba PI3HAIA MK HAMH TIOJIISATA€ B TOMY, III0 KOMEpIIiiiHa — CITIOHYKa€ JIFo/Ieii OLbIlie KyITyBaTH TOBapH, Io-
CIy'M 3amsi OTpUMaHHSI NPUOYTKY, a HEKOMEpIiiiHa CTHUMYIJIOE MOXEPTBYBaHHSI Ta IIEPEKOHAHHS
TPOMAJICEKOCT] BiJICTOIOBATH TEBHY CYCIIUILHO BaXJIHMBY TOYKYy 30py [2, 610-611]. [do HexomepiliitHOi
BIJHOCSTDH COLiaNbHy Ta MoaiTHYHY pekiamy. ¥ CIHA s nmo3HaueHHs HEKOMEPUIHHOI peKiiaMu BUKOpU-
CTOBYIOTH TepMiHM public service advertising Ta public service announcement (PSA). Ilpeamerom PSA €
izies, sika MOBMHHA MAaTH COIIalIbHY I[IHHICTh. MeTa Takoro THIY PEeKJIaMU — «3MIHUTH CTaBICHHS ITyOIiKH
JI0 TIEBHOI TPOOJIEMH, a B IOBIOCTPOKOBIH MEPCIIEKTHBI — CTBOPUTH HOBI COIiaNIbHI I[IHHOCTIY.

Ockinbku B 3apyOiKHIN JiTepaTypi TEpMiH «coLiaJibHa peKiiaMa» He BUKOPHUCTOBYIOTh, TO TaKHH
BHJ] pPEKJIaMH MO>XHa2 YMOBHO BBa)XKaTH HEKOMEPILIMHOIO, TOOTO TaKO0, L0 HE Ma€ HA METi OYiKyBaHOI'O
E€KOHOMIYHOTO e(eKTy.
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Hexomepiiiny pexnamy kiacuikyroTh 3a BUAaMH OpraHizalliid, SKi Hel0 KOPUCTYIOThCS :

1) pexnaMa HEKOMEPUIMHUX OpraHizaliil (K1, YHIBEPCUTETIB, JiKapeHb, LIEPKOB, H0OPOUYMHHHUX
oprasizaii);

2) pexitaMa acomianiii (TpyI0OBUX CIIOK, MpodeciiHiX opraHi3alliid, TOProBelbHUX i TPOMAaJICHKHX);

3) pexiiama JepKaBHUX OpraHizauiil (apmii, momroBoi ciyx0u Tomo) [2, 611].

Psan BiTYM3HSHMX HAYKOBLIB MOAUISIOTH Taky AyMKy, y Tomy umcmi JI. B. BepezoBeup, skuii
MIPOTIOHYE PO3PI3HATH peKIaMy KOMEpLiiHY Ta HekoMeplliiHy. ComiaibHa pekiama, Ha Horo TyMKy, € CKiIa-
JOBOI0O HEKOMEPIIHHOI pa3oM i3 MOJITHYHOIO, COIiaJbHO-MONITUYHOK Ta PEKIaMOI HEKOMEpIIHHHUX
IHCTHTYTIB, acoIlialliid, OpraHizaiii i JepkaBHUX MPOEKTIB [1].

[ousTTa «CcycminbHa» Ta «HekoMmepuiiiHa peknama» [. I'. HikonmaitmBini o0’eaHana B omHe —
«colliajibHa peKjamay, OCKIJIbKH B HUX OJTHAKOBa METa — 3MIHUTH TOBEIIHKOBY MOJIENb CYCIIUIbCTBA [8].

3a I'. Hikonaiimsini, coliaibHa pexiiamMa € MIMPIINM TOHSTTSM, HK HEeKOMepIIiiiHa, siKa, Y IIbOMY BHIIa-
JIKY, € CKJIaJIOBOKO TIpeIMeTa HaIoro Aociimkenns. Pociiickka nocigauns (3a cyo’exrom pexiiamu — O.B.) Bu-
JIJISIE YOTUPH TTIIBUJIM COLIIAJTBHOT PEKITIaMu: HEKOMEpIIifiHa, CyCITUIbHA, JIepyKaBHa, BJIACHE COLliaJIbHA.

Hexomepyitina — e pexiaMa, sSIKy CIIOHCOPYIOTh HEKOMEPIIHHI iHCTUTYTH (JTiKapHi, EpPKBH, Pi3Hi
OnaroniitHi GoHan) abo sKy 3/IIMCHIOITH Yy iXHiX iHTepecax. BoHa CTHMyJIOE TIOXKEPTBYBAHHSI, 3aKIMKAE
TOJIOCYBaTH Ha YMIOCH KOPUCTh a00 MPHUBEPTAE yBary Jo MpodieM CyCIiIbCTBa.

CycninvbHa — iepeiae OBiZIOMIIEHHs, TIPONarye ske-HeOy/Ib SBUIIE. 1i CTBOPIOIOTH Tpodecionany Ha Ge-
30IUIaTHIA OCHOBI. Miciie Ta yac npoxo/pkeHHs pexiamu B 3MI Takox HaatoTh OE3KOITOBHO 200 31 3HAYHOIO
3HIKKOIO.

Hepocasna — peknama Jep>KaBHUX 1HCTUTYTIB (TAaKWX K apMisi, BIICHKOBO-TIOBITPSIHI CHJIH, TIO/AT-
KOBa) 1 MpOCyBaHHs TXHIX 1HTEPECIB.

Bnacne coyianbua — BUI KOMYHIKaIlil, OpIEHTOBaHUN HA 3ally4eHHsI YBarW 1O HaWaKTyaJbHINIAX
npoOieM CycHiibCcTBa Ta WOr0 MOPAIBHUX IIHHOCTEH, CHIPSMOBaHWA Ha aKTyali3aiilo podieM
CyCHinbCTBa. 1i Mpu3HAYEHHs — TyMaHi3allis CyCIilbcTBa Ta (hOpPMYBaHHS HOro MOpANbHUX IiHHOCTEH.
Crpateriuna MeTa ColLiajabHOI peKkjiaMy — 3MiHa TOBEAIHKOBOI MOJIEII CyCITIILCTBA.

JI. B. Bepe3oBellb BUALISAE TPU TOJIOBHI TPYNU CYO’€KTIB COIMIaIbHOI pEeKIaMu — JiepKaBHI OpraHu,
TPYIH CHEMiaTbHUX IHTEPECiB 1 KOMEPITiHHI CIIOHCOPH, 3aIliKaBJICHI B CaMOMIANOPSAKOBAHOCTI MOTpedaM
cycminberBa [1, 62].

Jesiki axisini (3a BHOOPOM CITOCOOIB 1 TPUHOMIB JOCATHEHHS ITOCTABJICHOI CYCITUTFHO 3HAYNMOI METH
— 0.B.) po3pi3HAIOTH TaKi MIBUANA COIIATBHOI pekiIaMu: 1) pekirama, MOKINKaHa BIPOBAPKyBaTH abo 3aKpirm-
JIIOBATH KOHKPETHI MpaBmiia Ta HOpMH (HaOip MEBHUX i) 1 2) peKkiiaMa, sika BUXOBYE 32 JOITOMOI'OI0 3MaJTio-
BaHHS iJICATEHOTO CBITY, ITPOITOHOBAHOTO ISl HACTIAYBAHHSI, Y CTPYKTYPY SIKOTO IependadyBaHi MpaBHiIbHI il
«BOYIOBYIOTECS» SIK JoTiuHMH eneMeHT [8]. Ilepmuit migBUA AEMOHCTPYE TAaKTHYHUH IMiIXiM IO COMIaIbHOL
peKiIaMu, a IPYTui — CTpaTeriaHui.

OCKiNBKH peKlIaMyBaTH MOKHA SIK CYCITUTBPHO 3HaYUMI I[IHHOCTI, TaK 1 KOHKPETHI colialibHi Iporpa-
MH, TIOCIIYTH, OpTaHi3aiii, TO 3a MPEAMETOM pPEeKIaMyBaHHS COIiaTbHY peKjamMy MOIUIIIOTh Ha peKiaMy
HmiHHOCTEH, iH(hOopMaIliiiHy, sKka He MOTpedye MPUCYTHOCTI OpeHaa TBOPIS, y IMbOMY BUIAJAKY iH(MOpMAIig
Ma€e OJHOCTOPOHHIN XapakTep, Ta sika 00O0B'SI3KOBO MOBHHHA MATH 3BOPOTHHH 3B'S30K 13 3a3HAUCHHSIM TEJ €-
(oHiB, caiiTy, IHIINX KOHTAKTiB IJISl TOTO, MO0 CIoXUBadi iH(GOpMaIlil MOTJIH BigpearyBaTu Ha Hei, BUCIIO-
BHUTH CBOE CTAaBIICHHS JI0 OIMMCAHOI CUTYyallii, B3ATH y4acTh Y MIEBHIN COIIAIbHIN KaMIIaHii.

Ycro comianpHy peknamy H. M. Jlucuiis xapakrepusye sk OOyTOBY Ta mofiisie ii Ha iH(QOpMaTHBHO-
KyIbTypHY, iH(OpMaTHBHO-TIpoeciiHy, IHQOPMATHBHO-3aNpPOITYBaIbHY,  iH()OPMATHBHO-BUXOBHY U
iHpopmMaTuBHO-0CBITHIO[ 5, 161].

LinpoBY aymuTOpPitO COIiaNbHOI peKkilaMy BH3HAYa€E MeTa MpoBeneHHs KammaHii. OCKUTbKY pekiama
COILI1aJIBHOTO CIIPSIMyBaHHS pO3paxOBaHa Ha MAacoBE BIATBOPEHHS IIEBHUX MOJEINEH ITOBEIIHKH, TO 3a3BUYAi
00’€KTOM peKJIaMu € IUPOKUHi 3arai. [IpoTe € TeMH BY3bKOTO CIIpsIMyBaHHS: HAIPHKJIAJ, COLiaIbHA peKIia-
Ma IPOTH BXKMBAHHS aJIKOTOJIO 32 KEPMOM PO3paxoBaHa Ha BOJIIB, 3aKJIMK BHT'OIOBYBATH HEMOBIIST MaTe-
PUHCBKAM MOJIOKOM CTOCYETBCS JIMIIE XIHOK, SKi HEmoJaBHO Hapoiwiu. Tomy 3a BHOOPOM ILTBOBOT
ayauTopii comiankHa pexiaMma OyBae MacoBa, po3paxoBaHa Ha BCi KaTeropii HacenmeHHs, i BUOIpKOBa, ajpe-
COBaHa MEBHIN COmiaNbHIN TPyIIi.

ComianbpHa pekiIaMa MOXe aleoBaTH 710 PO3yMY, PalliOHaIbHO-JIOTIYHOTO MUCIICHHS JIIOAWHY, BH-
KIIMKATH TIeBHI eMOIlii, IIATH Yepe3 MopalbHi Ta COIliaibHI NMepeKOHaHHS iHIUBIAA (3BEPHEHHS JI0 IMOYYTTS
CHPaBeUIMBOCTI 1 MOPSAAHOCTI). BiAMOBiIHO 32 XapaKTepoM BILTUBY PO3Pi3HSAIOTH MOTHBH B COIlialIbHIN pe-
KJIaMi, SIK 1 B IHIIMX BUJAaX PEeKJIaMU: pallioHalbHi, eMOIliHHI, MOpallbHi Ta corianbeHi [4, 7).

PeanizyroTh comianeHy pekinaMmy B pi3HUX Qopmax: ycHill (pajio), MICEMOBIH (TTaKaTH, JIMCTIBKH,
LIMTH), 300paxanbHii (GpoTorpadis, 3Hauku, rpadiTi, KoM 10TepHa rpadika), KOMOiHOBaHiM (Kiinu, Tenesi-
3iliH1 pOJIMKH).
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Crioci6 mopanHs iH(OpMAaIIii COMaTEHOI pEeKJIaMK OLIBII JTOTHYHHIA J0 MOJTITUYHOI, 0COOIMBO B KPU30B1
nepiomu icropii (BifiHa, Toyoa), KOM MeTa ¥ 3aBAaHHS [UX TUIIB pekjaMyBaHHs Oynu crinbHuUMuU. Kpim Toro,
YuM OiIbLIE CIIOKMBAY PEKJIaMU 00I3HAHUH MPO TEMY COLIATbHOIO UM MOMITUYHOTO MOBiIOMIICHHS, TUM TOCTPi-
1IIe BiH pearye Ha HbOTr0, TUM Pe3yNbTaTHBHIIIA KamiaHisl. [HpopMalis )k KOMepLitHOro XapaKkTepy MaTuMe Odi-
KyBaHi HAaCITiIKK 32 YMOBH, SIKIIIO BOHA 3IUBYE CBOEIO HOBH3HOIO, HEMOBTOPHICTIO, YHIKAJIBHICTIO, 1110 HE BJIACTH-
BO JIJIsI COITIaJIbHOT PEKJIAMH.

CorliaibHa peKyiaMa — BaXKJIMBUW €IEMEHT IMOJIITUYHOI, CKOHOMIYHOI Ta MOPaJIbHO-TICHXOJIOTIYHOT
CTa0ITBHOCTI cycniyibeTBa. TOMY BOHA BUKOHYE PSJl BAXJINBUX (DYHKITIH:

1) indopmaniliny — TOBiZOMIISIE TIPO HASBHICTH MEBHOI CYCMUIBHOI TPo0IeMH, sika moTpedye Heraii-
HOTO PO3B’A3aHHS;

2) OCBITHIO — IOSICHIOE TIPUYMHY BUHUKHEHHS COL[IaJIbHUX HErapasaiB i MPOIMOHYE MUIIXH iX yCy-
HEHHSI,

3) BuxoBHY — (hopMy€e Taki MOJENI MOBEHKH, SKi CHPUSIOTH 0€3KOH(IIKTHOMY Ta KOM(pOPTHOMY
CIUILHOMY MPOXXKWBAHHIO JIIOJIed Yy CYCHUIbCTBI, 3aJI0BOJICHHIO IXHIX (DI3MYHHMX, MOpPaJbHUX, ECTETHUYHHX 1
KyJBTYPHHUX MOTPED;

4) eKOHOMIYHY — CHpHUSE HAIXOMKEHHIO BiJ TPOMajasH TMOJATKIB, 3a paXyHOK SKHUX
3MICHIOBaTUMEThCS (DiHAHCYBaHHSI COIIaIbHUX MPOTpam, POEKTIB;

5) crioHyKaHHS JI0 Ail — «M’sKa» pekjama, sika BHKIMKA€e MMO3UTUBHI eMolii, popMye BHYTpIlIHIO
TOTOBHICTB JIO Jil, a MOTIM caMy JIil0 Ta po3paxoBaHa Ha JIOBFOCTPOKUI PE3yJIbTaT; «KOPCTKa» — Ma€ arpe-
CHBHHH XapakTep, IIOKY€e, MOKa3ye COIliaJIbHE SIBHUIIE 3 HEraTUBHOrO OOKYy, TOMY CIIOHYKAa€ CIIOKHBada
COIliaJIbHOI peKJIaMH Ha IIBUKY PEaKIIIO.

LinsiMu comiaabHOT PeKJIaMU €: CTBOPEHHS MO3UTUBHUX ACOLIaIlif, COIIaIbHO 3HAUUMUX I KOXK-
HOT'O WIEHA CYCHUILCTBA; YTBEP/PKEHHS Ta MpOMaraHjia MOpaJbHUX MPUHIUIIB (100poTa, JII000B 10 OIMK-
HBOT0, MOPSAIHICTh, TypOOTa PO TBAPUH Ta €KOJOTIYHI MPOOJEMH JIFOJCTBA); CXBAJICHHS OJIArOMIMHHUX aK-
1il; YZIOCKOHAJIEHHS CUCTEMH OCBITH, KyJBTYPHOTO PiBHI; hopMyBaHHs cMakiB Harii [5, 161].

TemaTuky coIialibHOT peKiIaMi MOKHA KITACH(IKYBATH TAKUM YHHOM:

— nponazanoa negHo2o cnocoby dxcumms (0XOpoHa 370POB'sl, 3aHATTS CIIOPTOM, TPABUIIbHE Xapdy-
BaHHS Ta BUXOBaHHs, 3arajbHONIIOJICHKI I[IHHOCTI, MIIlHI CIMEHHI CTOCYHKH, pajialfiiiHa i XimiuHa Oe3reka,
pamioHaIbHE MPUPOIOKOPHUCTYBAHH);

— ¢hopMyBaHHs 3aKOHOCIYXHAHOCMI, OOMPUMAHHS KOHCIMUMYYIUHUX Npas i c60000 nioouny (CraTa
MIOIaTKiB, TTpaBO BHOOPIIA, MpaBa JKIHOK, JIITHIX JIFOACH 1 MITEH, ToJIepaHTHE CTAaBJICHHS 0 iHBAJIIIB, PO3BHU-
TOK CHCTEMH COIIIAIBHOTO CTPaXyBaHHS);

— suxoeanns nampiomusmy (pekiaMa JIo CBSIT, IOBLICIB, CIIOPTUBHUX TOIHN).

CorriaibHa peKJIaMa IpaIlO€ Ha BUIIEPEDKEHHS a00 IOAONaHHS eKOHOMIuHux (HU3bKHH pIBEHb
KUTTS ab0 pHU3UK WOTO MaAiHHA), 2eonoimuynux (BTpaTa MOTYTHOCTI Ta BIUIMBY JEp:KaBH B 04axX CBITOBOT
CHITBHOTH), depicasnux (HE3NATHICTD BIaan e()eKTHBHO KepyBaTH KpaiHOW), dyxoeHux (BIACYTHICTH HaIli-
OHAJIFHOI 00'eTHYBAJIBHOI i/1e1, 3araJbHOBU3HAHUX IIHHOCTEH) 3arpo3.

[lepeBaroro collianpHOI peKiIaMu € il ICHXOTepaneBTUYHA i B MacmTabax CyCHuTbCTBA HUITXOM
ryMaHi3alii Ta 3aJIydeHHs] TPOMAJSH JI0 y9acTi B TPOMAICEKOMY KHUTTI.

Hemomixom pekiamMu comiaibHOro CpsIMYBaHHS € Te, IO 11 pe3yIbTaTH BAXKKO ITepen0aunTi Hallepes. Ii
HACTIIKA MOXYTh TPOSBUTHCS SIK HAWOMIDKYAM HYacoM, TaK 1 B HACTYITHOMY IOKOJIIHHI, OCKUTBKH II€H BHI
KOMYHIKaIlil (hopMye HE MUTTEBY OIHOPA30BY JIif0, & CTIHKY, TPHBAJIY COIiajbHO 3HAYNMY TTOBEIHKY.

CorianpHa pexinama 00'€eTHYe, BIUIMBAE HA OUIBIIICTH, 3MIITHIOE 3B'SI3KH MDK PI3HAMH COLIATbHUMHU
rpynamu, cripuse GopMyBaHHIO OEpEKIIBOTO CTaBJICHHS 10 HAIIOHATBHUX TPAIUIIN, KyIbTYPHOI Ta IPUPOI-
HOi criaaman Tomo. Ha BiqMiHy Bifi KOMEPIIHHOI peKiIaMH, siKa 3aKIUKae 10 CIIOKUBAHHS 4Or0-HEOYIb, CO-
mianbHa peKiiaMa MOXKEe 3aKITMKaTH J0 BiMOBH BiJ BHKOPHCTaHHS YOTOCh B IHTEpecax CaMoro CIO)KHBada
(3mopoB’s, Oesrieka). BoHa BimmoBinae Ha MUTAHHS, SIKUM YHHOM TPOMAJISTHUH MOXKE JAOIYYUTHCS IO TEBHOI
COIIAJTEHO 3HAYMMO] CTIPaBH, 1 MPOMOHYE KiJbKa BapiaHTIB [ii: 3p00M TaK caMmo, TOMOMOXKH IHIIINM, PO3KaXKH,
SIK MOYKHA JIOTIOMOI'TH 1HILIUM.

Otxe, couianbHa pekiama — 1€ MOMyJIspr3allis, Iporarania Ta MoOpajbHe 320X04UECHHS TAKHX MOJe-
JIeH TIOBEIIHKH, SIKi 32 MAaCOBOTO BIITBOPEHHS NAAYTh COIiaIbHO-0aKaHi pe3yJbTaTH. i1 nosBa € 3aKOHOMIp-
HUM Pe3yJIbTaTOM €BOJIOIii CyCIIbHUX BimHOCHH. BOoHA mmocina cBoe MicIe B 3arajbHil Kiacudikarii xxaH-
py pexiiamu, HaOyna crienudiyHuX, BIaCTUBUX JIMIIE i 03HAK, CTaja HEBiJ €MHOI YaCTHHOIO CYCHIIBHOTO
xutTs. ColiasbHa peKnaMa € OKpEeMHMM BHJOM KOMYHiKamii, SKUH MOCTIHHO pO3BUBAETHCS, BUKOHYIOUH
CBOIO TOJIOBHY (DYHKIIi}O — 3pOOHTH CBIT KpallyM.
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byzaésa Oxcana Heanoséna, METONUCT BBICIIEN KaTETOPUU

ConnajbHasi pekyiaMa Kak 0COOCHHBIN sKaHpP

B craTtbe oxapakTepH30BaHO COIMAIBHYIO peKJIaMy KaK OTAEIbHBIN MoJBH/ pekiaaMbl. C 3Toi menbio mnposje-
MOHCTPHUPOBAHO M3HAYAJIBHO Pa3HBIE IOIXOJBI K ONMPEACICHUIO BUIOB PEKIaMbl U ITOKa3aHO MECTO B HHX HCCIIEIye-
MOT'O TTOHATHS, 3aTEM PACCMOTPEHBI KJIacCH(HUKAIMU caMON CONMalIbHOM pexyiaMbl. OTMEUEHO XapaKTepHbIe 0COOeH-
HOCTH 3TOTO BHJa KOMMYHHKAIINH.

Kniouesvie cnoea: couuanpHas pekiaMa, KilacCU(pUKalus peKiaMbl, COCTaBIIONINE COLMAIBHONW peKIaMbl,
1esb, 3aJa4l, TeMaTHKa, CIIOCOOB! paclpOCTPAHEHHS COLIMAIBHOI PEKIaMbl, €€ IPEUMYIIEeCTBa U HEAOCTATKH.

Bugayova Oksana Ivanovna, highest category methodist

Social advertising as a special genre

Social advertising is a very young trend in public communications in Ukraine. It gradually and steadily devel-
ops and acquires the system of mass communication and linguistics position. To make this type of advertising in a sci-
ence now there is a theoretical and practical necessity, since the results of investigation of the development and opera-
tion of PSA, its linguistic content is a guarantee of your advertising campaign. The very definition of a specific type of
advertising is still at the stage of social awareness and research. To solve this problem the article attempt to identify the
PSAs as a subspecies of advertising, define its place in the various classifications of advertising and demonstrate ele-
ments of the PSAs. This purpose, objectives, methods of distribution, audience PSAs. It says the advantages and disad-
vantages of this type of communication. PSAs — a promotion, advocacy and promotion of moral behavior that the mass
reproduction will socially desirable results. The appearance of this type of advertising is a natural result of the evolution
of public relations. Social advertising has taken its place in the general classification of the genre of advertising, has
become specific, peculiar only to her features, has become an integral part of social life.

Social advertising is an important element of political, economic , moral and psychological stability of society.
Therefore, it performs several important functions: information: reports on the presence of a social problem that needs
urgent attention; education: explaining the causes of social problems and proposes ways to address them; educational:
povenky forms such models that contribute to conflict free and comfortable living together in society, meeting their
physical, moral, aesthetic and cultural needs; economic: promotes the flow of taxes from citizens, from which will be
funding of social programs and projects; a call to action, «soft» advertising, which causes positive emotions, creates an
internal commitment to action , and the action itself and is designed for long-term results, «tough» - is aggressive,
shocking shows social phenomenon of negative side because PSA encourages consumers a quick response.

The target audience determines the goal of social advertising campaign. The advertising social purpose de-
signed for mass reproduction of certain patterns of behavior, the object of advertising is to the general public. However,
there is a focus on narrow topic: for example, social advertising against drinking and driving is designed for drivers.
Therefore, the choice of target PSAs is massive and created for all categories of the population and sample, addressed to
a particular social group. Social advertising can appeal to reason, rational and logical thinking person, cause certain
emotions, work through moral and social beliefs of the individual (appeal to the sense of justice and decency). Accord-
ingly, the nature of the exposure distinguish motives in social advertising, as in other types of advertising: rational,
emotional, moral and social.

The implement of social advertising is showed in various forms: oral (radio), writing (posters, flyers, bill-
boards), Figurative (Photography, icons, graffiti, computer graphics), combined (music videos, TV commercials).

The objectives of PSA are: creating positive associations socially important for every member of society, and
promote the establishment of moral principles (kindness, love of neighbor, honesty, care for animals and environmental
problems mankind) approved charitable events, improve the system of education, cultural level; formation tastes nation.

Social advertising brings, affects most, strengthens links between different social groups, promotes careful atti-
tude to national traditions, cultural and natural heritage and so on. Unlike commercial advertising that encourages con-
sumption of anything PSAs may call for not using something in the interest of the consumer (health and safety). It an-
swers the question of how citizens can participate in certain socially important cases, and offers several options: do it as
well, help others, tell us how you can help others.

Thus, social advertising - promotion, advocacy and promotion of moral behavior that the mass reproduction
will socially desirable results. The appearance of this type of advertising is a natural result of the evolution of public
relations. It took its place in the overall classification of the genre of advertising, has become specific, peculiar only to
her features, has become an integral part of social life. Social advertising is a special kind of communication is constant-
ly evolving, performing its primary function - to make the world a better place.

Key words: social advertising, classification of advertising, components of social advertising, purpose, objec-
tives, themes, Methods of Distribution of social advertising, advantages and disadvantages.
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