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Pushonkova Oksana,      , Bogdan Khmelnitsky National 
University of Cherkassy  

The cultural-creative potential of archaization of visuality: creation of images, vision modes, practices 
The purpose of the article. Research of cultural features of archaization of visuality in the context of modern 

creation of images which leads to the emergence of new aesthetic practices and modes of vision. The research 
methodology consists in the application of systematic, axiological and cultural-philosophical approaches, as well as 
communicative and hermeneutical methods to understand the characteristics and strategies of interpretation of visual 
practices in the context of modern culture. The scientific novelty lies in the attempt to determine the cultural role of 
archaic visual practices in the syncretism of the latest media. Conclusions. New functions of perception and vision are 
emerging in the new media reality. The idea of expanding the media correlates with expanding perception. The emphasis 
in modern research is on the dynamic aspects of the vision and configuration of aesthetic experience, of which the media 
are an integral part. Going beyond the paradigm of ocular-centrism determines the research attention to the dimensions 
of procedural and archaic elements of visual thinking. This makes it possible to consider the visuality in the trends of 
simplification and complexity of the image in the latest aesthetic practices that set new modes of vision. Procedural, 
ambivalence, amodality, simultaneity, permanence of vision, variability of its angles («vision from the inside», 
asymptotic, lateral, branched vision), on the one hand, are evidence of regression of the «smart eye», on the other  contain 
powerful cultural potential, which allows to restore the forgotten synergy of person with the world and the foundation of 
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the practice of creation of images from primary sensations. In the age of nanotechnology, the basis of new vision modes 
is the threshold or boundary between different media formats, which allows overcoming the sharp transitions of scaling 
and switching. This is due to the establishment of balance: a constant process of creative renewal, expression and 
dynamics when the whole changes in the process of formation. Due to the actualization of simplified archaic forms, the 
complexity of the visual model of culture and identity is balanced. 

Key words: visuality, visual culture, archaization, aesthetic practices, creation of images, modes of vision. 
 
   

    
     
     
      
     
  
.    
   . 
     
    
     
   
    
  

    
     
 
     
      
      
  
     
    
   
     
   
   
   
   
       

    
    
   
   
     
     
     
    
   
   
«-   
   
      
    

    
      
      
    
   
   

     
   

    
  
  
  
   
     
   
    
     
       
     
    
    
        
  -  -
 -   
     
      
   

   -
  
    
      
     -
    
      
    
      

   
  
      
    
      
    
      
    
     
   
   
  
   
 -   
     
     
     
   -
     
    
   



   

 
64 

   
  
   
    
     

   
   
    
      
   
   
   - 
      
    
      
    
       
      
   
    
       
    
    
    
     
    
      
     
      
       
      
    
    
     
    
     
    , 
       
       
   
     

  
     
      
   
   
   
   
     
   
   
     
     
    -
 - 
      

    
       
     
     
    
     
     
    
     
      
     
    
      
     
      

     
     
    
        
     
    
     
      
      
     
    
    
      
     
     
    
     
      
   
    
   
    
  
    
       

   
  
  
   
  
   
  

    
    
   
-    
   
   - 
    
     
       



    1, 2022 

65

       
    
     
     
   
   
   
   
     
      
     
     
     
   
   [3, 98]. 

   
      
    
   
    
    
     
     
   
      
      
    
    
    
    
        
      
   
       

    
   
     
  
    
    
    
    
        
     
     
     
   -
   

  
    
  
   
   
      
    
 ,   
     

    
   
  
   
    
    
 -   
   
    
     
      
      
      
   
  

  
     
   
     
    
    -    
 -       
   
     
  
    
     
   -  
 - [16]  
    
    
     
    
  - 
   
    
 [5, 169].   
    
     
     
    
-  
  

   
    
      
     -
      
      
      
     
   
     
    
      
    -
  



   

 
66 

  -
     
    
    
     
  
     
   

   
   
    
   
    
   
       
   
      
   
     
   
   
     
    
     
   
  

    
    
 - 
     
        
    
     
      
     
 -   
    

    
  -  
    
    
    
    
    
   

   
    -
    
     , , 
    
   
     
     
   
     
    

   
   
   
    
   
     
     
     
    
  , 
      
      
   
   
    
    
-  
     
     
 

  
     
   
    
      
    
      
   
      

   
     -   
   
   
    
      , 
,      » 
      
      
     
     
    
     
    - 
-  

  
    
    
   
   
  
    
 -   
    
   
      
        



    1, 2022 

67

   
      
    -
   
    
      
    
   
     
   
    
      

  
  
   
    
   
    
   
    
     
      
    
      
    
      
      
   
    
      
    
  

     
      
   
     
    
     
    
    
   
    
       

    
    
     
      
     
      
    
   
    
      
   

     
   
     

  
      
   
   
      
     
    
   
   
        
      
    
    
  
   
    
    
    
     
   
       
    
    
    

   
   
   
   
   
      
    
   
     
     
   

.   
   
    
    
    
   
   
   
   
   
    

  
    
    
    
    
     
    
      
     
    
  



   

 
68 

 
  
    
    
     
    
     
   
     , 
   
      
     
    -
    
     

    
      
  -  
     
     
     
   
    
    
    
 

  
     
     
    
  
  
   
    
    
  
    

 
 

 
1.     

   : 
      
   

2.      
    
   
          

3.     
     

4.  -    
    

5.     
   -
    
     
     175. 

6. Alexander J. C. The Meanings of Social Life: 
A Cultural Sociology. New York : Oxford University 
Press, 2003. 296 p. 

7. Arnheim R. Art and Visual Perception: 
A Psychology of the Creative Eye. University of 
       

8. Benjamin W., Zohn H. The Work of Art in 
the Age of Mechanical Reproduction: An Influential 
Essay of Cultural Criticism. Research Triangle, NC. 
Lulu Press, Inc., 2018. 38 p. 

9. Debray R. Media manifestos: on the 
technological transmission of cultural forms. [Transl. by 
E. Rauth]. London, New York : Verso, 1996. 189 p. 

10. Gell A. Art and agency. An anthropological 
       

11. Gumbrecht H.-U. Production of 
Presence: What Meaning Cannot Convey. Stanford 
     

12. Jenkins H. Convergence culture: where old 
and new media collide. N. Y.: New York University 
Press, 2006. 336 p. 

13. Lévy-Bruhl L. Primitives and the 
Supernatural (Le surnaturel et la nature dans la mentalité 
      

14. Marion J.-L. The Crossing of the Visible [tr. 
J. K. A. Smith]. Stanford: Stanford University Press, 
2004. 120 p. 

15. McLuhan M. Understanding Media: The 
Extensions of Man Paperback. The MIT Press; Reprint 
edition, 1994. 389 p. 

16. Merleau-Ponty M. The Visible and the 
Invisible. Followed by working notes. Evanston: 
Northwestern Unaversity Press. 1968. 338 p. 

17. Paul V. Aesthetics. Pantheon Books. New 
York,    

 
References 

 
1. Alforova, Z. (2008). Boundaries of the 

visible. Formation of visual art : monohrafiia. 
Kharkivska derzh. Akademiia kultury. 2008 [in 
Ukrainian]. 

2. Orlova, T. (2002). Aesthetics to synthesis: 
categories, universals, paradigms. Natsionalna 
akademiia obrazotvorchoho mystetstva i arkhitektury. 
Kyiv : Abrys [in Ukrainian]. 

3. Iurii, M. (2006). Sociology of cultures. 
Kondor. Kyiv [in Ukrainian]. 

4. Iung, K.-H. (2010).  . 
Lviv : Astroliabiia [in Ukrainian]. 

5. Makarova, A. (2020). Functions of the 
archetype as a value determinant of activity: socio-
philosophical analysis. Visnyk KhNU 
imeni V. N. Karazina. Seriia «Filosofiia. Filosofski 
perypetii». 63 [in Ukrainian]. 

6. Alexander, J. (2003). The Meanings of Social 
Life: A Cultural Sociology. New York : Oxford 
University Press [in English]. 

7. Arnheim, R. (1974). Art and Visual 
Perception: A Psychology of the Creative Eye. 



    1, 2022 

69

University of California Press; Revised Edition [in 
English]. 

8. Benjamin, W., Zohn, H. (2018). The Work of 
Art in the Age of Mechanical Reproduction: An 
Influential Essay of Cultural Criticism. Research 
Triangle, NC. Lulu Press, Inc. [in English]. 

9. Debray, R. (1996). Media manifestos: on the 
technological transmission of cultural forms. [transl. by 
E. Rauth]. London, New York: Verso. [in English]. 

10. Gell, A. (1998). Art and agency. An 
anthropological theory. Oxford Clarendon Press [in 
English]. 

11. Gumbrecht, H. U. (2004). Production of 
Presence: What Meaning Cannot Convey. Stanford 
University Press [in English]. 

12. Jenkins, H. (2006). Convergence culture: 
where old and new media collide. New-York : New 
York University Press [in English]. 

13. Lévy-Bruhl, L. (2018). Primitives and the 
Supernatural (Le surnaturel et la nature dans la mentalité 
primitive). Routledge London [in English]. 

14. Marion, J.-L. (2004). The Crossing of the 
Visible [tr. J. K. A. Smith]. Stanford: Stanford 
University Press. 120 p. [in English]. 

15. McLuhan, M. (1994). Understanding Media: 
The Extensions of Man Paperback. The MIT Press; 
Reprint edition [in English]. 

16. Merleau-Ponty, M. (1968). The Visible and 
the Invisible. Followed by working notes. Evanston: 
Northwestern Unaversity Press [in English]. 

17. Paul V. (1964) Aesthetics. Pantheon Books. 
New York [in English]. 

 
    18.03.2022 

   14.04.2022 
   27.04.2022


